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What  a Joy to bring this to Our Community!  Ranked 28 Best Places to 

Live, and 8 Places to Raise a Family in America by Money Magazine!   

Joyful Traditions 2017 brought to you by members of the Villa Park Chamber of 
Commerce who sponsor the fun, and the Village of Villa Park!  A Record Year that 
will go down on the books and another reason why we love VP!   

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 



 
Thank You from the Villa Park Chamber of Commerce & Village of VP! 

 

Thank you on behalf of the residents of Villa Park for a Joyful Tradition  who came 
out to celebrate with friends and family.  This event is brought to you by the 
Village of Villa Park, Members of the Villa Park Chamber of Commerce and our 
volunteers! 

We are proud to bring this to 19 year Tradition to You! 
 

Special Thanks to our Sponsors!   
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Village of Villa Park, Parks & Recs, and     
       Public Works Depts.   
Villa Park Fire and Police Depts.   
President Al Bulthuis 
NIKRO Industries 
Atomic Transmissions 
G.M. Smith & Son Realtors 
The Odeum 
J.W. Reedy Realty 
Inland Bank 
Villa Park Office Equipment 
Tom HiggensonPlainWhite T’s 
 Providence Bank 
Boulevard Coin & Jewelry 
Dominick’s Pizza & Pasta 
The Wreck Room 
AAA Overhead Door 
Bright Kids Academy 
Montgomery Insurers 
Ace Hardware 
Bone Roofing 
Cain Offices 
Steuerle Funeral Home 
 

Peterson’s Trees   
Nations Roof 
Miracle Method 
Senator Tom Cullerton 
First Midwest Bank 
5 Star Swap Mart 
State Farm- Olivia Lucas 
 King Construction 
Former Village President Deb 
Bullwinkel 
Trustee Chris Aiello 
Firehouse Subs on North Avenue 
Environmental Concerns Commission 
Gordon Food Service 
Kuppies Bakery 
Little Caesars Pizza 
Las Islas Marias Seafood Restaurant 
Michael Anthony’s Pizza 
Papa Dogs Hot Dog Cart & Catering 
Stulgin’s Park Boulevard Tavern 
VFW Post 2801 
All the volunteers 
PP Tree Sponsors 



VP is the Best Place to Be! 

Ranked 28 Best Places to Live and 8 Best Places to Raise a Family in 
America by Money Magazine!  Featured in West Suburban Living 
Magazine too!   

Who Knew?  The people who live here do! 
 

 

 

 

 

 

 

Incorporated in 1914, Villa Park grew up as a company town for workers at the nearby 
Ovaltine chocolate factory. Thanks to its location—just 20 miles west of Chicago along a key 
railroad line—its population boomed in the 1920s, and again after World War II. 
 
The Ovaltine factory closed in 1988, but Villa Park has become a go-to suburb with more than 
22,000 residents, a variety local amenities, and low crime rates. Unemployment is modest, 
incomes top the state median, and housing prices are reasonable, with median home sale 
price for the area at around $263,000—all great for couples looking to start a family of their 
own. 
 
The Illinois Prairie Path, a rail trail dating from the 1960s, runs right through town, giving 
cyclists easy access. The town also boasts its own nine-hole golf course. 

 

 

 

 

Villa Park Chamber of Commerce                         December 2017 



 

Do you Recognize these Brands?  Logo Lookout!  I’m on the Lookout for you! 

 
 
 
 
 
 
 

SIMPLE AND SMART BRANDING TIPS 
 
Many entrepreneurs are confused on what a brand actually is and how they can establish a brand. 
But branding is not rocket science. 
 

 What is a brand? 
A brand is one of your company’s most valuable assets. “By definition, [a brand] is a distinguishing 
symbol, mark, logo, name, word, sentence or a combination of these items that companies use to 
distinguish their product from others in the market.” But it doesn’t stop there. 
Brand identity “is how that business wants to be perceived by consumers … [and it] is separate 
from brand image – the term for how consumers actually perceive the brand.” 

  

Source: MSG 
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http://www.investopedia.com/terms/b/brand.asp
http://www.investopedia.com/terms/b/brand-identity.asp
http://www.managementstudyguide.com/identity-vs-image.htm


 
Ultimately, branding in its simplest form is when you identify yourself (personal brand) or business 
(company brand) by what you do, but in terms of why you do it, who you do it for, and communicate 
your uniqueness in market. It’s a vision (i.e. brand identity) you have of yourself or business 
and core values. 
 
Branding should be a top priority when you start your business. Not only does it answer the question: 
“What do we do?” it also helps define the personality and visual components of your business (i.e., 
company name, logo, tone, tagline, typeface, etc.) 
All of this is branding. 

 Personal brand basics 
Your personal brand is a) who you are; b) what you stand for; c) what makes you an expert; and d) 

defines your strengths and skills.  Your personal brand image (how consumers perceive you) is 

impacted by how authentic you are and how you appear to the world. 
 

 Business brand basics 

Your business brand is at it’s core the brand basics mentioned above. It communicates what your 
business is all about. Your company brand communicates who you serve, how you package your 
expertise, and what results you bring your ideal clients or customers. 
It also guides the relationships you build and the marketing strategies you use to build a thriving and 
successful business. In fact, “branding is the core of your marketing strategy”.1 
The two are not always mutually exclusive and can impact each other. As a business owner you 
should always be aware of your personal brand. You may have a successful company brand, but 
your personal brand plays a major role in establishing your business (especially if you’re just starting 
out).  Keep in mind, that branding: 
 

 is what defines your business, 

 captures your ideal clients feelings, and 

 is all about the experiences they feel when they interact with your brand. 
 

Position your brand to stand out 

Here’s a look at four ways to make your brand pop.   Capture their feelings and emotions with your 
images, colors, and copy. 

1. Be authentic in your message and marketing copy; paying close attention to the way you 
 portray yourself. Don’t be someone your not. Be yourself and you’ll connect with your 
 audience. Plus you’ll build the know, like, and trust factor. 

2. Create content that is relevant to your ideal customer. You can’t write about How to 
 make cocktails one day and then write about How to create a website using the top website 
 builder tools the next. It all has to be consistent and relevant to your niche. 

3. Your brand should tell a story. This means when someone sees a photo on your Instagram 
 account or you’re latest video on Snapchat, your content needs to tell a cohesive story that 
 your audience can relate to. 

 This article has been edited and condensed.  Christine Arhu, a business strategist for female entrepreneurs, helps women start and 

build successful businesses and online brands. Her passion is empowering women to find their purpose and use that purpose to pursue 

their passions. Besides coaching, she is a web designer and is also a photographer. Connect with @ChristineArhu on Twitter. 

— YFS Small Business Contributors  We are a diverse group of early adopters, innovators, entrepreneurs, startup enthusiasts, 
influencers and small business aficionados. Stay connected to YFS Magazine as we share our unique perspectives on startup, 
small business news and entrepreneurial culture. 
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http://yfsmagazine.com/2014/09/17/10-simple-personal-branding-tips-for-entrepreneurs/
http://yfsmagazine.com/2015/04/03/is-your-brand-missing-the-mark-5-brand-rules-to-live-by/
http://yfsmagazine.com/2013/02/01/company-culture-an-inside-look-at-100-core-values-from-15-winning-companies/
http://yfsmagazine.com/2015/06/17/7-signs-youre-absolutely-ready-to-start-your-business/
http://yfsmagazine.com/2016/05/18/4-ways-to-become-a-recognized-industry-expert/
http://yfsmagazine.com/2016/01/26/how-can-i-figure-out-who-my-ideal-clients-are/
https://blog.kissmetrics.com/where-branding-begins/
http://yfsmagazine.com/2015/06/08/how-to-build-the-know-like-and-trust-factor-in-business/
http://yfsmagazine.com/2015/11/06/top-10-website-builder-and-hosting-solutions%E2%80%A8%E2%80%A8-for-entrepreneurs/
http://yfsmagazine.com/2015/11/06/top-10-website-builder-and-hosting-solutions%E2%80%A8%E2%80%A8-for-entrepreneurs/
http://yfsmagazine.com/2016/02/08/the-marketers-guide-to-snapchat-and-the-snap-generation/
http://yfsmagazine.com/2016/05/09/7-steps-to-create-your-personal-brand-story/
http://www.christinearhu.com/
https://twitter.com/ChristineArhu


Welcome New Members! 

Chicago Dance Factory 
 

 
 

 

 

 

 

 

 

 

 

 

 

Do you like to Cha Cha?  Two Step?  Rumba or Ballrooom?    You will learn from 

the Best at Chicago Dance Factory.  Renowned dancer Brian Wong who can teach 

anyone!  If you have 2 left feet, no worries.  He can make you Right! 

His spacious and dance floor complete with mirrors and professional instructors 

will help you Dance the Night Away!   

Think you can’t dance?  Think again, you CAN! 

415 N. Ardmore, Villa Park!  630-410-1010 

www. Chicagodancefactory.com 
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Stretch your Body, Not Your Budget!  Anytime Fitness is Open! 
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The Clarion always Puts on a Great Party!  Mingle with members of the 

Elmhurst Chamber!  Make new Business Friendships! 
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Get your Business in the 5 Star Expo Event! 

Members and the Public from 5 Communities within your 
3 Mile Target Radius! 

Addison, Bloomingdale, Carol Stream, Glendale Heights, and Villa Park! 
 

Can’t exhibit?  You can still be represented!  Only $50 and we will include you in the Swag 
Bags handed out to the public and a copy of the database of attendees.  How much are you 
willing to pay for emails?  OR!  Come for the FREE Networking after and promote your 
business to other business people! 
 
Need more info?  Email me at vpchamber@sbcglobal.net and I can send you a full version of 
the flyer, or talk you into it! 
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mailto:vpchamber@sbcglobal.net
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