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What a Joy to bring this to Our Community! Ranked 28 Best Places to

Live, and 8 Places to Raise a Family in America by Money Magazine!

Joyful Traditions 2017 brought to you by members of the Villa Park Chamber of
Commerce who sponsor the fun, and the Village of Villa Park! A Record Year that
will go down on the books and another reason why we love VP!
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Thank You from the Villa Park Chamber of Commerce & Village of VP!

Thank you on behalf of the residents of Villa Park for a Joyful Tradition who came
out to celebrate with friends and family. This event is brought to you by the
Village of Villa Park, Members of the Villa Park Chamber of Commerce and our
volunteers!

We are proud to bring this to 19 year Tradition to You!

Special Thanks to our Sponsors!

Village of Villa Park, Parks & Recs, and | Peterson’s Trees

Public Works Depts. Nations Roof
Villa Park Fire and Police Depts. Miracle Method
President Al Bulthuis Senator Tom Cullerton
NIKRO Industries First Midwest Bank
Atomic Transmissions 5 Star Swap Mart
G.M. Smith & Son Realtors State Farm- Olivia Lucas
The Odeum King Construction
J.W. Reedy Realty Former Village President Deb
Inland Bank Bullwinkel
Villa Park Office Equipment Trustee Chris Aiello
Tom HiggensonPlainWhite T’s Firehouse Subs on North Avenue
Providence Bank Environmental Concerns Commission
Boulevard Coin & Jewelry Gordon Food Service
Dominick’s Pizza & Pasta Kuppies Bakery
The Wreck Room Little Caesars Pizza
AAA Overhead Door Las Islas Marias Seafood Restaurant
Bright Kids Academy Michael Anthony’s Pizza
Montgomery Insurers Papa Dogs Hot Dog Cart & Catering
Ace Hardware Stulgin’s Park Boulevard Tavern
Bone Roofing VFW Post 2801
Cain Offices All the volunteers
Steuerle Funeral Home PP Tree Sponsors
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VP is the Best Place to Be!

Ranked 28 Best Places to Live and 8 Best Places to Raise a Family in
America by Money Magazine! Featured in West Suburban Living
Magazine too!

Who Knew? The people who live here do!

Incorporated in 1914, Villa Park grew up as a company town for workers at the nearby
Ovaltine chocolate factory. Thanks to its location—just 20 miles west of Chicago along a key
railroad line—its population boomed in the 1920s, and again after World War Il.

The Ovaltine factory closed in 1988, but Villa Park has become a go-to suburb with more than
22,000 residents, a variety local amenities, and low crime rates. Unemployment is modest,
incomes top the state median, and housing prices are reasonable, with median home sale
price for the area at around $263,000—all great for couples looking to start a family of their
own.

The lllinois Prairie Path, a rail trail dating from the 1960s, runs right through town, giving
cyclists easy access. The town also boasts its own nine-hole golf course.

Money
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SIMPLE AND SMART BRANDING TIPS

Many entrepreneurs are confused on what a brand actually is and how they can establish a brand.
But branding is not rocket science.

What is a brand?

A brand is one of your company’s most valuable assets. “By definition, [a brand] is a distinguishing
symbol, mark, logo, name, word, sentence or a combination of these items that companies use to
distinguish their product from others in the market.” But it doesn’t stop there.

Brand identity “is how that business wants to be perceived by consumers ... [and it] is separate
from brand image — the term for how consumers actually perceive the brand.”

Brand Identity Brand Image
1 Brand identity develops from the source or the Brand image is perceived by the receiver or the consumer,
company.
2 | Brand message is tied together in terms of brand Brand message is untied by the consumer in the form of
identity. brand image.
3  The general meaning of brand identity is “who you The general meaning of brand image is “How market
really are?” perceives you?"

4 | It's nature is that it is substance oriented or strategic. | It's nature is that it is appearance oriented or tactical.

5  Brand identity symbolizes firms' reality. Brand image symbolizes perception of consumers

6  Brand identity represents "your desire”, Brand image represents “others view"

7 | Itisenduring. itis superficial.

8  Identity is looking ahead. Image is looking back.

9  Identity is active. Image Is passive.

10 It signifies "where you want to be". It signifies “what you have got”.

11 Itis total promise that a company makes to It is total consumers’ perception about the brand.
consumers.

Focus on shaping your brand identity, brand image will follow.


http://www.investopedia.com/terms/b/brand.asp
http://www.investopedia.com/terms/b/brand-identity.asp
http://www.managementstudyguide.com/identity-vs-image.htm
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Ultimately, branding in its simplest form is when you identify yourself (personal brand) or business
(company brand) by what you do, but in terms of why you do it, who you do it for, and communicate
your uniqueness in market. It's a vision (i.e. brand identity) you have of yourself or business

and core values.

Branding should be a top priority when you start your business. Not only does it answer the question:
“‘What do we do?” it also helps define the personality and visual components of your business (i.e.,
company name, logo, tone, tagline, typeface, etc.)

All of this is branding.

Personal brand basics

Your personal brand is a) who you are; b) what you stand for; ¢) what makes you an expert; and d)
defines your strengths and skills. Your personal brand image (how consumers perceive you) is
impacted by how authentic you are and how you appear to the world.

Business brand basics

Your business brand is at it's core the brand basics mentioned above. It communicates what your
business is all about. Your company brand communicates who you serve, how you package your
expertise, and what results you bring your ideal clients or customers.

It also guides the relationships you build and the marketing strategies you use to build a thriving and
successful business. In fact, “branding is the core of your marketing strategy”.1

The two are not always mutually exclusive and can impact each other. As a business owner you
should always be aware of your personal brand. You may have a successful company brand, but
your personal brand plays a major role in establishing your business (especially if you’re just starting
out). Keep in mind, that branding:

e is what defines your business,
e captures your ideal clients feelings, and
e is all about the experiences they feel when they interact with your brand.

Position your brand to stand out

Here’s a look at four ways to make your brand pop. Capture their feelings and emotions with your
images, colors, and copy.

1. Be authentic in your message and marketing copy; paying close attention to the way you
portray yourself. Don’t be someone your not. Be yourself and you’ll connect with your
audience. Plus you'll build the know, like, and trust factor.

2. Create content that is relevant to your ideal customer. You can’t write about How to
make cocktails one day and then write about How to create a website using the top website
builder tools the next. It all has to be consistent and relevant to your niche.

3. Your brand should tell a story. This means when someone sees a photo on your Instagram
account or you’re latest video on Snapchat, your content needs to tell a cohesive story that
your audience can relate to.

This article has been edited and condensed. Christine Arhu, a business strategist for female entrepreneurs, helps women start and
build successful businesses and online brands. Her passion is empowering women to find their purpose and use that purpose to pursue
their passions. Besides coaching, she is a web designer and is also a photographer. Connect with @ChristineArhu on Twitter.

— YFS Small Business Contributors We are a diverse group of early adopters, innovators, entrepreneurs, startup enthusiasts,
influencers and small business aficionados. Stay connected to YFS Magazine as we share our unique perspectives on startup,
small business news and entrepreneurial culture.



http://yfsmagazine.com/2014/09/17/10-simple-personal-branding-tips-for-entrepreneurs/
http://yfsmagazine.com/2015/04/03/is-your-brand-missing-the-mark-5-brand-rules-to-live-by/
http://yfsmagazine.com/2013/02/01/company-culture-an-inside-look-at-100-core-values-from-15-winning-companies/
http://yfsmagazine.com/2015/06/17/7-signs-youre-absolutely-ready-to-start-your-business/
http://yfsmagazine.com/2016/05/18/4-ways-to-become-a-recognized-industry-expert/
http://yfsmagazine.com/2016/01/26/how-can-i-figure-out-who-my-ideal-clients-are/
https://blog.kissmetrics.com/where-branding-begins/
http://yfsmagazine.com/2015/06/08/how-to-build-the-know-like-and-trust-factor-in-business/
http://yfsmagazine.com/2015/11/06/top-10-website-builder-and-hosting-solutions%E2%80%A8%E2%80%A8-for-entrepreneurs/
http://yfsmagazine.com/2015/11/06/top-10-website-builder-and-hosting-solutions%E2%80%A8%E2%80%A8-for-entrepreneurs/
http://yfsmagazine.com/2016/02/08/the-marketers-guide-to-snapchat-and-the-snap-generation/
http://yfsmagazine.com/2016/05/09/7-steps-to-create-your-personal-brand-story/
http://www.christinearhu.com/
https://twitter.com/ChristineArhu
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Welcome New Members!

Chicago Dance Factory

Do you like to Cha Cha? Two Step? Rumba or Ballrooom? You will learn from
the Best at Chicago Dance Factory. Renowned dancer Brian Wong who can teach
anyone! If you have 2 left feet, no worries. He can make you Right!

His spacious and dance floor complete with mirrors and professional instructors
will help you Dance the Night Away!

Think you can’t dance? Think again, you CAN!
415 N. Ardmore, Villa Park! 630-410-1010

www. Chicagodancefactory.com
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Stretch your Body, Not Your Budget! Anytime Fitness is Open!

NOW OPEN!

The big day is finally here! Come visit us at
our Open House event all week long. Our
staffed hours are 9am-7pm Monday-
Thursday 9am-5pm Friday & 9am-2pm on
Saturday. Bring all of your friends and
family to see your new club! We are excited

to get everyone on track to a healthier you!

ANYTIME FITNESS
i — LOMBARD NORTH
1 VNS

— 388 E. Narth Ave
=i i v O O. Lombard IL 60148

Get to a healthier place:

(630) 656-9300
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Elmhurst Chamber! Make new Business Friendships!

Clarion always Puts on a Great Party! Mingle with members of the

MULTL-CHAMBER
HOLIDAY NETWORKING
BREAKEAST

TUESDAY, DECEMBER L1TH
b-TAM

CLARTON INN & WATERFORD CONFERENCE CENTER
133 SOUTH KTVERSIDE DRIVE
ELMHURST, 11 60126

* MAKENEW CONTACTS — * ENJOY A DELICIOUS BREAKFAST
* ENTER TO WIN A RAFFLE PRILE

O

RSVP BY FRIDAY. DECEMBER §TH
Adarion
T0 MEGHAN AT MEGHAN@CLARTONINNELMHURST.COM

O
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Get your Business in the 5 Star Expo Event!

Members and the Public from 5 Communities within your
3 Mile Target Radius!
Addison, Bloomingdale, Carol Stream, Glendale Heights, and Villa Park!

Can’t exhibit? You can still be represented! Only $50 and we will include you in the Swag
Bags handed out to the public and a copy of the database of attendees. How much are you
willing to pay for emails? OR! Come for the FREE Networking after and promote your
business to other business people!

Need more info? Email me at vpchamber@shcglobal.net and | can send you a full version of
the flyer, or talk you into it!

-_I‘.t)}1!}:\!{‘!‘)“.\'1&[;.}

FIVESTAR
BUSINESS & HEALTH EXPO A

Hosted by 5 Chambers of Commerce
Addison/Carol Stream/Lombard/Villa Park/WoodDale

Friday, February 17, 2017

Medinah Shrine Center, S50 Shriners Drive, Addison, IL

10:00 am to 3:00 pm FREE Admission
Medinah Shrine Center FREE Parking

550 Shriners Drive FREE Food

Addison, IL 60103 Networking Opportunity

3:00 pm to 4:00pm
FREE Speed Networking Event — bring 50+ biz cards

Expo attendees are:

. Professionals looking for tools to boost their
expertise and increase their value to their clients
Business owners, office managers, purchasing
agents and administrative assistants seeking
solutions to keep their companies successful
Consumers searching for products and services
from local area companies
Media representatives reporting on business
trends in the five chamber area

For more information go to our website at
www.fivestarexpo.com

Social Media fans use the #fivestarexpo hashtag



mailto:vpchamber@sbcglobal.net
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% Your company name featured in
Expo program, Five Star Expo web
page, newspapers, and social media

wew.FiveStrEepo.com

FVESTAR

PUHNEAC S NEAUN X0 * Includes alt Expo Exhibitor benefits

Five Star Business & Health Expo "1l page adn drectory
Febrary 17,2017 108 =30 o ANEXPO SUPER STARSPONSOR
=50 Shriners Drive, Addisan 1L Chaimbe rembers o)

8E ANEXPO EXHIBITOR Promote your company as a Super Star

S nsor:
Promate your business to other P

business professianals who can use or
recammend youe product or services

% Network with 50+ exhibiting businesses  * Special Super Sponsor signage at Expo
* Provide your own cuslomized
marketing materials to be included

in allendes swag bags

% Enhance awarenass of your
products/services

* Introduce new products and for
services to Expo attendess

¥ Product sales allowed, Sales of

food requires Committee approval
due to Healih Dept. regulations

# Your company name and logo
featured in Expa program, Five Star
Expo web page, newspapers and
social media,

* Includes all Expo Exhibitor benefits

* Full page ad in directory

¥ Increased engagement with atlendees
through an attendee collection card

* Receive database of attendees

% Includes -6 it table with table cloth
% Listing in the directory

BE A PREMIUM EXHIBITOR

BE ANEXPO FOOD SPONSOR
Promote your restaurant to hundreds
of atiendaes;

% Includes all standard Exhibitor benefits % Exhibid Booth in a prime Jocation -

% Specal listing in programs on social media  electricity provided, if requested

' ' ' ¥ Y X alas
% Provide your own customized marketing % Your restaurant’s name promoled

materials to be mcluded in expo on signs, banners, printed programs,

altendee swag bags. Five Star Expo web site
# Includes all Exhibitor benefits
BE AN EXPO SPONSOR % Half page ad in directory
Chamiter members only)
Promote your company as 2 business PROVIDE INSERTS FOR EXPO
leader by: SWAG BAGS

% Exhibit Booth ina prime location Promote your company fo &l Expo
¢ ath va rustomi

e'edr"cia‘y it requesled attendaes with your own customized

marketing materials for $50 per 250 flyers.

ombes members ot

* Signage al Expo enlrance

* Provide your own customized
marketing matenals to be included
n £xpo attendes swag bags

Provide your own inserts to be putin
bags handed out to attendees. Must be
dropped off to Wood Dale Chamber’s
affice not later than 2/%0/2017,

* Select your booth location (nehdss sksctreis

EXHIBITOR AGREEMENT /iacee W out e f

Business Name

Addrass

Phane

City State__Zip

E-mad

Wabsite:

z MCES Wl 1L TS U ULRAT VAL Oy SR LATZCLLTY SOV

REQUIRED INFORMATION

% Two standard size booths for your display  (sing a Roor display?* (Alasse vt

O Please remove & able, | wil be using a fidor display ar massage Lable or chait,
*A booth display that s oversized (meaning more than 8 fi. wide) wif be charged additins!
regstrabon fecs and must be approved, 410 Tt wide booth will be charged an addiional $125

o Oof ersevg

TYPE OF BUSINESS (Mrin fellow pages type category fixting

EXHIBITOR PERSONNEL 5 up o 2 s fo b

O Stendard member exhibitor  $175 Please indicate your Chamber of
O Premium exhibstor $250 Commerce affifation #hect a0 thet opsis
@ Non-member exhibitor $525 o s 1 e Ly
O Owsieddisgley’addl.  $us O Addison 630543.4300
O Electricity add]. {75 O CarolStream 6306653325
O Super Star Sponsorship $1200 D Lombard 6306275040
g Expo Sponsorship $400 D Villa Park 6309419133
0 Food Sponsor D WoodDale 6305950505
{Repares areevant 7P Rex Al T inebutefor hath dezt. fomey \
O Inserts for expo attendee swag bags [ ere

$50
TOTAL §
Regstratons wil not he consdered withod 1ull payment and SIGNATURE BELOW
Credit card Information; Card *; Securty Codz
Exp Date: [ Name on Card;

Date:

| hereby give my permission to share my lsted email address with registered Five Star
Business & Health Expo Exhibiors

Return Exhibitor Agreement form WITH BUSINESS CARD AND PAYMENT TO:

Five Star Business & Health Expo Carol Stream Chamber of Commarce

Signature:

150 3, Gary Avenae, Carol Stream, IL 60388 * Fax: 6306056065 * ina@carchstreamchambercom




